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AT&T Offers Added Relief for Customers
AT&T is planning on being here to help you stay connected throughout the COVID-19 pandemic.

We recognize that staying in touch with your family, friends, school and work has never been more 
important. Below are a few ways we’re helping consumers, small businesses, and enterprises across 
the country. 

Consistent with FCC Chairman Pai’s “Keep Americans Connected Pledge” announced today 
and concerns raised by members of Congress, which we share, AT&T is proud to support our 
customers by pledging that, for the next 60 days, we will: 

To provide further relief and support, AT&T announced:

Unlimited AT&T Home Internet – All AT&T consumer home internet wireline customers, as well as 
Fixed Wireless Internet, can use unlimited internet data.  Additionally, we’ll continue to offer 
internet access for qualifying limited income households at $10 a month through our Access from 
AT&T program. We’ve expanded eligibility to Access from AT&T to households participating in the 
National School Lunch Program and Head Start. Additionally, we’re offering new Access from AT&T 
customers two months of free service.

Helping You Work and Learn Remotely – Businesses, universities and schools can keep their 
teams and classrooms connected through conference calls and video conferencing with Cisco 
Webex Meetings with AT&T for 90-days, and seamlessly forward calls to both mobile and landline 
phones with AT&T IP Flexible Reach. 

Distance Learning – AT&T is underwriting expenses for a “one-stop” resource center to support 
eLearning Days from the State Educational Technology Directors Association (SETDA) available 
to all educators in schools to help them handle school closures and the increase in virtual learning 
due to COVID-19.

Serving Those who Serve – AT&T is redirecting more resources to provide communication 
services and tools for first responders, health care professionals, educators and other essential 
customers. This additional support will help ensure these customers can continue providing 
critical support to the country and their communities, particularly to first responders using the 
FirstNet network.

AT&T has a website dedicated to COVID-19. Additional details about these 
commitments will be available soon.

Not terminate the service of any 
wireless, home phone or 
broadband residential or small 
business customer because of 
their inability to pay their bill due 
to disruptions caused by the 
coronavirus pandemic.

Waive any late payment fees 
that any wireless, home phone 
or broadband residential or 
small business customer may 
incur because of economic 
hardship related to the 
coronavirus pandemic.

Keep our public Wi-Fi 
hotspots open for 
any American who 
needs them.

https://urldefense.proofpoint.com/v2/url?u=http-3A__www.att.com_access&d=DwMFAg&c=9wxE0DgWbPxd1HCzjwN8Eaww1--ViDajIU4RXCxgSXE&r=v0KsGWF5c78vZ9Kz_NKaUhzV3SEodY2iQcnQJ2hh_Vs&m=3a5B_ZpYyCVqozrCE4FSqUhnR3HP_jgXyk2tyRfCMqs&s=6CFCfw8pkUT7jc6RyUKAlU-cdKkp-RvwazSdW_kFCGw&e=
https://www.setda.org/
https://about.att.com/pages/COVID-19.html
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AT&T Offers Savings to Schools to Support eLearning for their Students 

Available for all qualified public and private K-12 schools, colleges and universities 
 

New customers in education can connect and collaborate with AT&T Office@Hand--Premium at 
no cost   

 
 
March 24, 2020. DALLAS – With the COVID-19 virus having unprecedented impacts on our society and 
keeping millions of students and teachers home for the foreseeable future, AT&T* is stepping up to 
enable virtual classrooms across America. AT&T is offering schools a way to save on unlimited wireless 
broadband connectivity for students.  Through May 22nd, qualified schools activating new lines on 
qualified data-only plans for school-issued tablets, 4G LTE-enabled laptops and hotspot devices will get 
the wireless data service at no cost for 60 days.1 
 
And schools know they need to protect their students while online – which is why AT&T is also making  
AccessMyLANTM for the qualified lines available at no cost for 60 days.1 This service allows school 
administrators to manage the internet sites their students can access to help protect them from unsafe 
content and also to block malicious sites, malware and hacking attempts. 
   
“We know that schools and universities across America are grappling with the impact of COVID-19, and 
that moving the classroom into the home requires access to the internet for all students,” said Mo 
Katibeh, EVP-chief marketing officer, AT&T Business. “This is an important step to help schools address 
the challenge.  AT&T is committed to finding innovative ways to support education institutions during 
this public health crisis.” 
 
To keep administrators, teachers, parents, and students connected, we’re also offering AT&T 
Office@Hand Premium powered by RingCentral at no cost for eligible new customers in K-12 education, 
as well as healthcare and non-profit social services for up to 60 days with agreement. This enables 
schools to quickly activate video meetings and always-on chat groups where teachers and students can 
share files and collaborate on assignments. Schools can setup hotline, phone, fax and SMS capabilities 
through Office@Hand mobile and computer apps. 
 
Supporting eLearning Tools 
 
Beyond helping schools meet the connectivity challenge, AT&T is directly supporting the development 
and deployment of eLearning resources. This includes launching a $10 million Distance Learning and 
Family Connections Fund to give parents, students and teachers tools they need for at-home learning. 
The fund launched with a $1M contribution to Khan Academy – to help them improve and expand 
online learning resources to meet the growing demand from parents, teachers and students.  
 
Additionally, to help keep families connected during this uncertain time, AT&T is funding 60 days of free 
access and unlimited usage of Caribu, a video-calling application that allows family members to read, 
draw, and play games with one another while in distant locations. 
 
 

https://www.business.att.com/content/dam/attbusiness/collateral/att-wireless-broadband-accessmylan-education-offer-flyer.pdf
https://www.business.att.com/content/dam/attbusiness/collateral/att-office-at-hand-health-edu-premium-promo.pdf
https://www.business.att.com/content/dam/attbusiness/collateral/att-office-at-hand-health-edu-premium-promo.pdf
https://about.att.com/story/2020/distance_learning_family_connections.html
https://about.att.com/story/2020/distance_learning_family_connections.html
https://bit.ly/2UaMZHb
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Keeping Communities Connected 
 
To further support Internet access to communities across the country, we’ve expanded our low-cost 
option for home Internet service, the Access from AT&T program. In addition to those previously 
qualifying as limited income households for $10 per month service, now households participating in the 
National School Lunch Program and Head Start are eligible. We’re also offering new Access from AT&T 
customers two months of free service. 
 
For more information about AT&T’s response to coronavirus, please visit our COVID-19 Response page. 
 
 
*About AT&T Communications 

We help family, friends and neighbors connect in meaningful ways every day. From the first 
phone call 140+ years ago to mobile video streaming, we innovate to improve lives. We have 
the nation’s fastest wireless network.** And according to America’s biggest test, we have the 
nation’s best wireless network.*** We’re building FirstNet just for first responders and creating 
next-generation mobile 5G. With a range of TV and video products, we deliver entertainment 
people love to talk about. Our smart, highly secure solutions serve nearly 3 million global 
businesses – nearly all of the Fortune 1000. And worldwide, our spirit of service drives 
employees to give back to their communities. 

AT&T Communications is part of AT&T Inc. (NYSE:T). Learn more 
at att.com/CommunicationsNews. 

AT&T products and services are provided or offered by subsidiaries and affiliates of AT&T Inc. 
under the AT&T brand and not by AT&T Inc. Additional information about AT&T products and 
services is available at about.att.com. Follow our news on Twitter at @ATT, on Facebook 
at facebook.com/att and on YouTube at youtube.com/att. 

© 2020 AT&T Intellectual Property. All rights reserved. AT&T, the Globe logo and other marks 
are trademarks and service marks of AT&T Intellectual Property and/or AT&T affiliated 
companies. All other marks contained herein are the property of their respective owners. 

**Based on analysis by Ookla® of Speedtest Intelligence® data average download speeds for Q4 
2019. Ookla trademarks used under license and reprinted with permission. 

***GWS OneScore, September 2019. 

 
About Philanthropy & Social Innovation at AT&T  
AT&T Inc. is committed to advancing education, strengthening communities and improving lives. We have a 
long history of investing in projects that create learning opportunities, promote academic and economic 
achievement, and address community needs. Our AT&T Aspire initiative uses innovation in education to drive 
student success in school and beyond. With a financial commitment of $550 million since 2008, AT&T is 

https://www.att.com/shop/internet/access/
https://about.att.com/pages/COVID-19.html
https://www.firstnet.com/
https://about.att.com/category/all_news.html
https://about.att.com/category/att_communications_news
https://www.about.att.com/category/all_news.html
http://www.facebook.com/att
http://www.youtube.com/att
http://www.att.com/aspire
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leveraging technology, relationships and social innovation to help all students make their biggest dreams a 
reality.  
 
 
 
For more information, contact:  
Jessica Swain 
AT&T Corporate Communications 
Phone: 415.613.4267 
Email: js056a@att.com 
 
1 After 22GB, AT&T may temporarily slow data speeds if the network is busy. Offer limited to 
select data plans and may be used for educational purposes only. Receive bill credits for data 
plan (min. $50/mo.; max credit $100) and AccessMyLAN svc (min. $9.99/mo.; max credit 
$19.98) for 60 days. Restrictions apply.  More details are available here. 

https://www.business.att.com/content/dam/attbusiness/collateral/att-wireless-broadband-accessmylan-education-offer-flyer.pdf


Internet Essentials from Comcast brings you affordable, high-speed 
Internet. We want to make it easier for low-income households to get 
connected so they can more easily work from home, access educational 
resources, and stay in contact with friends and family. You may be 
eligible for 2 months of free Internet Essentials service. Available 
for new Internet Essentials customers only. Apply by April 30, 2020.  

O�er ends April 30, 2020. Restrictions apply. Limited to Internet Essentials (“IE”) service from Comcast for new residential customers meeting certain eligibility criteria. O�er limited to 2 months of 
complimentary Internet Essentials service. Taxes extra. After promotion, regular rates apply. Comcast’s current rate is $9.95/mo. (subject to change). Advertised price applies to a single outlet. Actual 
speeds may vary and are not guaranteed. For factors a�ecting speed visit www.x�nity.com/networkmanagement. If a customer is determined to be no longer eligible for the IE program, regular rates 
will apply to the selected Internet service. Subject to Internet Essentials program terms and conditions. May not be combined with other o�ers. Call 1-855-846-8376 for restrictions and complete details 
or visit InternetEssentials.com. © 2020 Comcast. All rights reserved. FLY-ILL-BIL-2MO-0320

2 Months of Free  
High-Speed Internet 
from Comcast $9.95

No Term Contract
No Credit Check
No Installation Fee
Up To 25/3 Mbps

Per Month + Tax  
after promotional pricing

Apply Now!

InternetEssentials.com
1-855-8-INTERNET
(1-855-846-8376)

You may qualify if you:

1

2

3

4

Are eligible for public assistance 
programs like the National School 
Lunch Program, housing assistance, 
Medicaid, SNAP, SSI, and others. 

Live in an area where Comcast 
Internet Service is available.

Have not subscribed to Comcast 
Internet within the last 90 days.

Have no outstanding debt 
to Comcast that is less than 
one year old.



Internet Essentials de Comcast te ofrece un Internet de alta velocidad 
económico. Queremos que sea más fácil conectarse para los hogares 
de bajos recursos conectarse, para que puedan fácilmente puedan 
trabajar desde casa, acceder a recursos educativos y mantenerse en 
contacto con familiares y amigos. Podrías ser elegible para 2 meses 
de servicio gratis de Internet Essentials. Disponible solo para clientes 
nuevos de Internet Essentials. Aplica antes del 30 de abril del 2020.

La oferta termina el 30 de abril del 2020. Se aplican restricciones. Limitado al servicio de Internet Essentials (“IE”) de Comcast para nuevos clientes residenciales que cumplan con ciertos requisitos de elegibilidad. 
Oferta limitada a 2 meses de servicio de Internet Essentials gratuito. Impuestos adicionales. Después de la promoción, se aplican las tarifas regulares. La tarifa actual de Comcast es $9.95 al mes (sujeta a 
cambios). El precio anunciado se aplica a una sola conexión. Las velocidades reales pueden variar y no están garantizadas. Para factores que afectan a la velocidad, visite es.x�nity.com/networkmanagement. Si 
se determina que un cliente ya no es elegible para el programa de IE, se aplicarán las tarifas regulares al servicio de Internet seleccionado. Sujeto a los términos y condiciones del programa de Internet Essentials. No 
se puede combinar con otras ofertas. Llame al 1-855-765-6995 para obtener las restricciones y detalles completos o visite es.InternetEssentials.com. © 2020 Comcast. Derechos Reservados. FLY-ILL-BIL-2MO-0320

2 meses gratis de 
Internet de alta 
velocidad de Comcast $9.95

Sin contrato 
Sin revisión de crédito
Sin cargo por instalación
Hasta 25/3 Mbps

al mes + impuestos   
después del  
período promocional

¡Solicítalo ahora!

es.InternetEssentials.com
1-855-SOLO-995
(1-855-765-6995)

Podrías calicar si:

1

2

3

4

Eres elegible para programas de 
asistencia pública como el Programa 
Nacional de Almuerzos escolares 
(NSLP), asistencia para viviendas 
públicas, Medicaid, cupones para 
alimentos (SNAP), SSI, y otros.

Vives en un área donde el servicio de 
Internet de Comcast está disponible.

No has estado suscrito al servicio 
de Internet de Comcast en los 
últimos 90 días.

No tienes ninguna deuda pendiente 
con Comcast de menos de un año 
de antigüedad.



 

 

FOR IMMEDIATE RELEASE 

 

Mediacom Announces Company Initiatives  

to Combat Spread of Coronavirus 

 

MEDIACOM PARK, NY – March 16, 2020 -- Mediacom Communications announced today a series of 

company initiatives directed at helping American families address work, education and health care 

challenges created by the Coronavirus pandemic.    

Specific initiatives include: 

• Increasing the speed of the Mediacom Connect2Compete low-cost internet program to 25 

megabits per second (Mbps) down by 3 Mbps up (currently 10 Mbps down by 1 Mbps up).  

Qualifying families who subscribe before May 15, 2020, will receive 60 days of complimentary 

Mediacom Connect2Compete service.      

• Extending the pricing of Mediacom’s Access Internet 60 broadband service to new customers at 

$19.99 per month for the next 12 months (currently retails for $29.99 per month).   

• Pausing monthly data allowances across all Mediacom broadband service tiers through May 15, 

2020;     

• Providing complimentary access to all Mediacom Xtream Wi-Fi Hotspots for 60 days.     

“Mediacom recognizes our broadband network will continue to be a powerful tool used to combat the 

spread of the Coronavirus in the more than 1,500 communities we serve,” said John Pascarelli, 

Mediacom’s EVP of Operations.  “By helping as many people as possible get online, we hope to create 

opportunities for patients to safely connect with their doctors through telemedicine applications, for 

students to continue their studies online, and for employees to work from home.”   

In addition to these changes, Mediacom joined dozens of other internet service providers in signing onto 

the 60 day Keep Americans Connected Pledge issued by Federal Communications Chairman Ajit Pai on 

March 13, 2020.  As part of this pledge, Mediacom will not disconnect service or assess late fees to any 

customer that calls and informs the company that they cannot pay its bills during this period.    

#  # # 

 

About Mediacom Communications 

Mediacom Communications Corporation is the 5th largest cable operator in the United States and the 

leading gigabit broadband provider to smaller markets primarily in the Midwest and Southeast. Through 

its fiber-rich network, Mediacom provides high-speed data, video and phone services to nearly 1.4 million 

households and businesses across 22 states. The company delivers scalable broadband solutions to 

commercial and public-sector customers of all sizes through Mediacom Business, and sells advertising 

and production services under the OnMedia brand. More information about Mediacom is available at 

www.mediacomcable.com.  

 

 

https://mediacomc2c.com/
https://mediacomcable.com/xtream-hotspots/
https://docs.fcc.gov/public/attachments/DOC-363033A1.pdf
http://www.mediacomcable.com/


Contact:  

Thomas Larsen 

SVP – Government & Public Relations 

(845) 443-2754 

tlarsen@mediacomcc.com  

mailto:tlarsen@mediacomcc.com


Verizon is prepared to serve customers during COVID-19 crisis

We’re here. And we’re ready.

Our fiber optic and wireless networks are meeting the shifting demands of customers and 
continue to perform well.

Offering new affordable internet plans for low-income households.  Qualified customers can 
purchase Fios 200/200Mbps home internet service for just $19.99/month with a free year of 
Disney+ and no router rental charges for two months.

Waiving wireless data overage charges to support customers who may be financially affected by 
the COVID-19 crisis.

Offering free international calling to CDC level 3 countries to keep customers connected.

Signed the FCC’s “Keep America Connected” pledge and committed to not terminate service 
to any residential or small business customers because of their inability to pay their bills due 
to the disruptions caused by the coronavirus pandemic, and to waive any late fees that they 
incur because of their economic circumstances related to the coronavirus pandemic.

Waiving internet and voice service charges for current Lifeline customers for two billing cycles.  

Adding 15GB of data for no charge to the plans of wireless and small business customers on 
metered plans, 15GB of 4G LTE hotspot data to wireless customers on unlimited plans, and 
15GB of data to Jetpack plans.   

Waiving activation fees on new lines of service or upgrades.

Offering unlimited domestic calling to wireless customers on limited-minute plans through 
April 30.

Created a coronavirus hub page, https://news.yahoo.com/coronavirus/, across the Yahoo 
ecosystem that aggregates trusted and reliable news and content.

Continuing our long-standing practice of placing no data caps on Verizon home broadband and 
home voice services.



Verizon is partnering with first responders, governments, schools, 
and public health agencies to deliver on critical missions

Partnering with the Los Angeles Unified School District to provide internet connectivity for up to 
100,000 students. 

Tripled the data allowance for Verizon Innovative Learning schools.

Verizon is investing in the U.S. economy and donating to critical 
organizations nationally and internationally

Giving first responders priority access to our networks.

Deploying portable cell sites to add network capacity at Emergency Operations Centers, 
mobile testing sites and quarantine areas nationwide.

Supporting industry-specific telehealth apps to help healthcare agencies care for patients 
and enable testing with connected technologies.

Enabled thousands of conference lines for federal, state, local and healthcare organizations 
to enable new, secure work-from-home strategies.

Launched new interactive voice response services (IVRs) to help both healthcare and public 
sector agencies prioritize and more effectively route incoming coronavirus-related calls.

Working with government agencies to stand up additional call centers and  
work-from-home solutions.

Investing more in our economy by increasing our capital guidance range from $17 - $18 billion 
to $17.5 - $18.5 billion in 2020.

Donating $2.5 million to Local Initiatives Support Corporation, a national nonprofit that invests in 
economic opportunity for people and communities across America, as part of the launch of Verizon’s 
Pay It Forward Live, a weekly streaming entertainment series in support of small businesses affected 
by COVID-19.  Over the course of the series, all viewers will be encouraged to tag their favorite local 
businesses and make advance purchases for when the businesses reopen. As consumers engage, 
Verizon will unlock an additional $2.5 million in funds, bringing the total donation to a potential $5 million.

Supporting our communities through a combined $13 million donation to nonprofits directed 
at supporting students and healthcare first responders, including No Kid Hungry, the American 
Red Cross, the Center for Disaster Philanthropy (CDP) COVID-19 Response Fund, Direct Relief, 
and the COVID-19 Solidarity Response Fund in support of the World Health Organization 
(WHO)’s global response.



New Castle County Hotspots.txt
New Castle, DE – New Castle County Executive Matt Meyer, in 
partnership with Verizon and Assurance Media, Cisco‐Meraki and 
the New Castle County Information Systems and Public Works 
departments, will launch complimentary wi‐fi hotspots in eight 
locations for County residents starting on MONDAY (March 30th). 
Efforts began last Saturday, March 21 and, in just over a week, 
these hotspots are up and running. Wi‐Fi users are instructed to 
remain inside their vehicles while using the hotspots.
 
“Wi‐Fi is a growing necessity, whether you use it for school, 
email, or social media, and this will better serve communities 
who don’t have internet access at home, who are working with 
limited data plans, and especially students who need to be online
to stay connected to their teachers,” County Executive Meyer 
said.

If physical distancing is not respected in areas around County 
buildings, New Castle County will deactivate hotspots.

To learn where additional hotspots have been added, New Castle 
County has established a site www.wifi.nccde.org that will show 
where each of these Wi‐Fi hotspots are located.

Locations that will be available on Monday, March 30 are:

NCC Government Center (87 Reads Way, New Castle 19720)
NCC Gilliam Building (77 Reads Way, New Castle 19720)
Garfield Park PAL (26 Karlyn Dr, New Castle DE 19720)
Banning Park Maintenance Base (102 Middleboro Rd, Wilmington, 
19804)
Kimberton Police Academy (201 Kimberton Drive, Newark 19713)
EMS Base 5 Parking Lot (North Broad Street, Middletown)
Kirkwood Library (6000 Kirkwood Hwy, Wilmington, DE)
Bear Library rear parking lot (101 Governors Place, Bear)
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